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Home to many of the Arab world’s most celebrated magazines, Dar Assayad group
Publications is committed to journalistic integrity, in-depth reporting and superior design.
Each publication features renowned Arab editors, writers and photographers – an

incredible stable of talents.
At Dar Assayad we demand excellence. We put a premium on truth, and we refuse to

compromise.

We produce and distribute some of the most compelling Arab news and views to the
farthest reaches of the globe.
Our continuous focus is on the quality enhancement of our publications both editorially

and aesthetically. We highly respect our readers’ and advertisers’ search for distinction,
and we are determined to deliver it.
Indeed at the beginning of 2002, Al Anwar and Achabaka were redesigned to fit the new

tastes of a younger and trendier readership; new and energetic professional journalists
were also recruited to boost Al Anwar’s and Achabaka’s news gathering operations.
We also enhanced our digital presence with the re-modelling of Alanwar.com, adding

hourly news updates and many service features.
All our efforts were well rewarded in the past years with ever- increasing circulation

figures and advertising pages.

Today, Dar Assayad sells more than 15 million copies of its different publications each
year throughout the world.
After 72 remarkable years of being in the vanguard of excellence and intrepidity in Arab

journalism, Dar Assayad has consolidated the bonds that endear it to its readers, an
effervescent ethno- lingual fraternity that spans over 17 countries in the Middle East and
North Africa. The publications are equally popular with the Arab communities in Europe,
Africa, North and Latin America and Australia. The hard gained loyalty of our readers is the
basis of our success with Arab and international advertisers.
In order to extend our market leadership, we undertook in the early 2000s a visionary

process of innovation. We invested heavily in acquiring the latest and most advanced
technologies to ensure optimum print quality, and thus we have strengthened on a yearly
basis the editorial team.

Dar Assayad, with its eleven publications, plays a primary role in the collective ethos of
Arab culture, tradition, politics, and new trends in journalism.
We publish the following titles:

Fairuz: Fairuz is the Arab world’s fashion and jeweler authority. Packed with the latest
trends, Fairuz features fashion, style, beauty, art, and entertainment.
Readers look forward to special issues including the Gold Issue, the Watches Preview,

and at the end of the year the Glamour Issue.

Al Fares: Al Fares was launched in 1985 to fill the growing need for an upscale
outstanding specialist publication, exclusively targeted to interest the high income Arab
male. Al Fares is widely read by affluent, upwardly mobile, young professional men
throughout the Middle East, including oil-rich Saudi Arabia and other wealthy Gulf States.
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Al Idari: Since its launch more than 39 years ago, Al Idari has firmly established itself as
the “Letter from the publisher authoritative voice on Arab business management”. Al Idari
is today an essential tool for the Arab businessman who wants to be effective in his job.

Al Computer, Communications, and Electronics: Dar Assayad first published ACCE in
1984. Since then, ACCE has been at the forefront of reporting the latest technological
developments both globally and regionally. Furthermore, ACCE is the prime source of
information to Arab professionals working in the IF field across the Middle East.

Arab Defense Journal: Launched 38 years ago, ADJ is the outcome of the need for an
authoritative Arabic-language magazine on defense and security issues in the region. ADJ
is today the leading defense publication in the Arab world. Foremost specialists and
experts in defense studies and analysis make up its editorial rank and file. ADJ has a
following amongst the Arab world’s defense ministers and defense ministry officials,
defense attaches, and defense advisors.

Assayad: First launched in 1943, Asssayad is the flagship of Dar Assayad. Assayad has
a decisive impact on a loyal and ever-growing readership drawn from all contours of Arab
society. With a layout fitting the new Millennium, Assayad today has an energetic editorial
team that has captured the interest of a new generation of Arab readers.

Achabaka: Achabaka is the chronicle of the entertainment industry of the Arab world.
Founded in 1956, Achabaka is the Arab weekly with the highest circulation. Achabaka is a

delightful and sizzling magazine with a rich mix of stories and reviews on entertainment
and showbiz.

Al Anwar: Founded in 1959, Al Anwar is one of the leading independent newspapers in
Lebanon. Published daily, Al Anwar stays abreast the news, with its strong Editorial team
based in Beirut, and its correspondents in major Arab capitals and in London, Paris and
Washington D.C...

Alanwar.com: Alanwar.com is more than a newspaper on the Web for Lebanese and
Arabs at home and abroad, indeed it replenishes their thirst for information on Lebanon
and the Middle East by updating its news  throughout the day.
In order to imbue our lead, we complemented this purely restricted site to news and

information by supplementing it with interactive content such as:  “ ‘Abu Khalil’ Answers
Your Questions”- where questions on Lebanese and Arab matters are answered. There
are also a weekly poll, chat rooms, and forums where users can discuss news, and other
matters. In addition, users can also post and research classified ads. and announcements.
Alanwar.com also offers an archive search engine.

Reports and Background: It is a monthly subscription-only confidential report. This
handbook supported by maps, charts, and diagrams, also includes carefully researched
economic, social and geographical data on each of the 17 Arab countries. All of which will
be of pivotal importance to advertising agencies, media planners, public relations firms,
and market research companies.
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Issam FreihaIssam FreihaIssam FreihaIssam FreihaIssam Freiha
Chairman

Bassam FreihaBassam FreihaBassam FreihaBassam FreihaBassam Freiha
CEO

Elham FreihaElham FreihaElham FreihaElham FreihaElham Freiha
Managing Director
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1: Mona Sarkis1: Mona Sarkis1: Mona Sarkis1: Mona Sarkis1: Mona Sarkis:
Fairuz Executive Manager

2: Zeina Trad2: Zeina Trad2: Zeina Trad2: Zeina Trad2: Zeina Trad:
Dar Assayad Management

3: Amale Khlat3: Amale Khlat3: Amale Khlat3: Amale Khlat3: Amale Khlat:
Dar Assayad Management

4: Issam Freiha4: Issam Freiha4: Issam Freiha4: Issam Freiha4: Issam Freiha:
Dar Assayad Management

5: Hassiba Freiha5: Hassiba Freiha5: Hassiba Freiha5: Hassiba Freiha5: Hassiba Freiha:
Dar Assayad Management

6: Elissa Freiha6: Elissa Freiha6: Elissa Freiha6: Elissa Freiha6: Elissa Freiha:
Dar Assayad Management

7: Makram Sarkis7: Makram Sarkis7: Makram Sarkis7: Makram Sarkis7: Makram Sarkis:
Distribution Manager

8: Nasri Estephan8: Nasri Estephan8: Nasri Estephan8: Nasri Estephan8: Nasri Estephan:
GM Printing and Production
Department

9: Fouad Jalgha9: Fouad Jalgha9: Fouad Jalgha9: Fouad Jalgha9: Fouad Jalgha:
Chief Accountant

10: Rafic Khoury10: Rafic Khoury10: Rafic Khoury10: Rafic Khoury10: Rafic Khoury:
Al-Anwar Editor in Chief

11: Michel Raad11: Michel Raad11: Michel Raad11: Michel Raad11: Michel Raad:
Al-Anwar Editor in Chief

12: Fouad Daaboul:12: Fouad Daaboul:12: Fouad Daaboul:12: Fouad Daaboul:12: Fouad Daaboul:
Al-Anwar Managing Editor

13: George Traboulsy13: George Traboulsy13: George Traboulsy13: George Traboulsy13: George Traboulsy:
Al-Fares Deputy Editor in Chief

14: George Trad14: George Trad14: George Trad14: George Trad14: George Trad:
Al-Fares Editor in Chief

15: Raouf Chahouri15: Raouf Chahouri15: Raouf Chahouri15: Raouf Chahouri15: Raouf Chahouri:
Assayad Editor in Chief

16: Nouhad Topalian:16: Nouhad Topalian:16: Nouhad Topalian:16: Nouhad Topalian:16: Nouhad Topalian:
Senior Correspondant

17: Suzanne Daou17: Suzanne Daou17: Suzanne Daou17: Suzanne Daou17: Suzanne Daou SayeghSayeghSayeghSayeghSayegh
Fairuz Magazine Supervisor

18: Gen (ret) Nazem El-Khoury18: Gen (ret) Nazem El-Khoury18: Gen (ret) Nazem El-Khoury18: Gen (ret) Nazem El-Khoury18: Gen (ret) Nazem El-Khoury:
ADJ Editor

19: Mary Wakim19: Mary Wakim19: Mary Wakim19: Mary Wakim19: Mary Wakim:
Administrative Secretary London
Controller

20: Salim Zreik20: Salim Zreik20: Salim Zreik20: Salim Zreik20: Salim Zreik:
Advertising Director London

21: Mohammad Ghabris21: Mohammad Ghabris21: Mohammad Ghabris21: Mohammad Ghabris21: Mohammad Ghabris:
KSA Office Manager

22: Elie Saad22: Elie Saad22: Elie Saad22: Elie Saad22: Elie Saad:
Arabic Relations Manager

23: Tarek Abu El-Khair23: Tarek Abu El-Khair23: Tarek Abu El-Khair23: Tarek Abu El-Khair23: Tarek Abu El-Khair:
Egypt Office Manager

24: Hassan Kataya24: Hassan Kataya24: Hassan Kataya24: Hassan Kataya24: Hassan Kataya:
Banks & Overseas Offices
Accounting

25: Foutine Saad:25: Foutine Saad:25: Foutine Saad:25: Foutine Saad:25: Foutine Saad:
Journalist

26: Samir Zakharia:26: Samir Zakharia:26: Samir Zakharia:26: Samir Zakharia:26: Samir Zakharia:
HR Manager & Financial
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27: Sami Zaher-el-Din27: Sami Zaher-el-Din27: Sami Zaher-el-Din27: Sami Zaher-el-Din27: Sami Zaher-el-Din:
Bahrain Office Manager

28: Dib Najem28: Dib Najem28: Dib Najem28: Dib Najem28: Dib Najem:
Abu-Dhabi Office Manager

29: Francois Chahwan:29: Francois Chahwan:29: Francois Chahwan:29: Francois Chahwan:29: Francois Chahwan:
Administrative Assistant - London

30: Simon Taylor30: Simon Taylor30: Simon Taylor30: Simon Taylor30: Simon Taylor:
Arab Defence Journal Advertising
Manager

31: Gabriel Saikaly31: Gabriel Saikaly31: Gabriel Saikaly31: Gabriel Saikaly31: Gabriel Saikaly:
Paris Office Manager

32: Robert Khoury32: Robert Khoury32: Robert Khoury32: Robert Khoury32: Robert Khoury:
Assistant of the CEO

33: Tony Khoury33: Tony Khoury33: Tony Khoury33: Tony Khoury33: Tony Khoury:
Gen. Mng. Office Manager
Managing Editor- Achabaka

34: Joyce Saliba:34: Joyce Saliba:34: Joyce Saliba:34: Joyce Saliba:34: Joyce Saliba:
Executive Secretary
General Manager Office

35: Salim Sawaya:35: Salim Sawaya:35: Salim Sawaya:35: Salim Sawaya:35: Salim Sawaya:
Creative Director, Head of The
Creative Department

36: Marc Estephan36: Marc Estephan36: Marc Estephan36: Marc Estephan36: Marc Estephan:
Production & IT Manager

37: Charbel Farhat37: Charbel Farhat37: Charbel Farhat37: Charbel Farhat37: Charbel Farhat:
Archive Manager

38: Maryline Rahbani:38: Maryline Rahbani:38: Maryline Rahbani:38: Maryline Rahbani:38: Maryline Rahbani:
Arabic Relations Assistant

39: Najwa Reaidy:39: Najwa Reaidy:39: Najwa Reaidy:39: Najwa Reaidy:39: Najwa Reaidy:
Assistant to Creative Director

40: Yara Al Baba:40: Yara Al Baba:40: Yara Al Baba:40: Yara Al Baba:40: Yara Al Baba:
Web and Graphic Designer
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Dar Assayad Contacts & Advertising Representatives:Dar Assayad Contacts & Advertising Representatives:Dar Assayad Contacts & Advertising Representatives:Dar Assayad Contacts & Advertising Representatives:Dar Assayad Contacts & Advertising Representatives:
BEIRUT (Main Office)
Dar Assayad S.A.L- PO Box11-1038
Hazmieh, Beirut- Lebanon
Tel: +961 5 456374/6
Fax: +961 5 450609
Email: info@dar-assayad.com
Web: www.dar-assayad.com

LONDON
Contact Pr & Mgt Ltd
Unit 3.1F, Union Court
20 Union Road
London SW4 6JP, UK
Tel: +44 (0)20 7582 2220
Email: office@contactpr.net

DUBAI
Sheikha Noora Tower
Office 308, TECOM
P.O. Box 4962 - Dubai UAE
Tel: +971 4 4542959
Fax: +971 4 4542935
Email:
advertisingdept@darassayad.ae

CAIRO
Dar Assayad - 2 Talat Harb St.
Cairo Egypt
Tel: +202 2 5789705
Fax: +202 2 5757462

RIYADH
Mr. Mohammed  Ghebris
P.O.Box 17313 Riyadh,
11484, Saudi Arabia
Tel: (009661) 2197060
Fax: (009661) 2190190
E-Mail: darassayad@gmail.com

Assayad, Achabaka, Al Anwar:

Fairuz, Al Fares:

Al Idari:ADJ:ACCE:

BEIRUT (Main Office)
Dar Assayad S.A.L- PO Box11-1038
Hazmieh, Beirut- Lebanon
Tel: +961 5 456374/6
Fax: +961 5 450609
Email: info@dar-assayad.com
Web: www.dar-assayad.com

LONDON
Contact Pr & Mgt Ltd
Unit 3.1F, Union Court
20 Union Road
London SW4 6JP, UK
Tel: +44 (0)20 7582 2220
Email: office@contactpr.net

DUBAI
Sheikha Noora Tower,
Office 308, TECOM
P.O. Box 4962 - Dubai UAE
Tel: +971 4 4542959
 Fax: +971 4 4542935
Email:
advertisingdept@darassayad.ae

CAIRO
Dar Assayad - 2 Talat Harb St.
Cairo Egypt
Tel: +202 2 5789705
Fax: +202 2 5757462

RIYADH
Mr. Mohammed  Ghebris
P.O.Box 17313 Riyadh,
11484, Saudi Arabia
Tel: (009661) 2197060
Fax: (009661) 2190190
E-Mail: darassayad@gmail.com

BEIRUT (Main Office)
Dar Assayad - P.O.Box 1038 -
Hazmieh, Beirut - Lebanon
Tel: (00961) 5 456374 /6, 457261
Fax: (00961) 5 452700,
(00961) 5 457260/5
office@contactpr.net

LONDON
Contact Pr & Mgt Ltd
Unit 3.1F, Union Court
20 Union Road
London SW4 6JP, UK
Tel: +44 (0)20 7582 2220
Email: office@contactpr.net

RIYADH
Mr. Mohammed  Ghebris
P.O.Box 17313 Riyadh,
11484, Saudi Arabia
Tel: (009661) 2197060
Fax: (009661) 2190190
E-Mail: darassayad@gmail.com

DUBAI
Sheikha Noora Tower- Office 308, TECOM
P.O. Box 4962 - Dubai UAE
Tel: +971 4 4542959
Fax: +971 4 4542935
advertisingdept@darassayad.ae

ABU DHABI
P.O.Box 43432, Abdallah Soweidi Bldg.
Al Esteklal St., next to Park Al
Turass, - Abu Dhabi - UAE
Tel: (00971) 2 6333554
Fax: (00971) 2 6330429

CAIRO
Mr. Tareq Abul Kheir
Dar Assayad - 2 Talat Harb St.
Cairo Egypt
Tel: +202 2 5789705
Fax: +202 2 5757462

BEIRUT (Main Office)
Dar Assayad S.A.L- PO Box11-1038
Hazmieh, Beirut Lebanon
Tel: +961 5 456374/6
Fax: +961 5 450609
Email: info@dar-assayad.com
Web: www.dar-assayad.com
         www.arabdefencejournal.com

LIAISON OFFICES:
LONDON
Contact Pr & Mgt Ltd
Unit 3.1F, Union Court
20 Union Road
London SW4 6JP, UK
Tel: +44 (0)20 7582 2220
Email: office@contactpr.net

DUBAI
Sheikha Noora Tower,
Office 308, TECOM
P.O. Box 4962 - Dubai UAE
Tel: +971 4 4542959
Fax: +971 4 4542935
advertisingdept@darassayad.ae

CAIRO
Dar Assayad - 2 Talat Harb St.
Cairo Egypt
Tel: +202 2 5789705
Fax: +202 2 5757462

RIYADH
Mr. Mohammed  Ghebris
P.O.Box 17313 Riyadh,
11484, Saudi Arabia
Tel: (009661) 2197060
Fax: (009661) 2190190
E-Mail: darassayad@gmail.com

Representatives:
FRANCE, GERMANY, AUSTRIA &
BELGIUM
Defence & Communication
48 Boulevard Jean-Jaures 92110
Clichy France
Tel: 331 47 30 71 80
Fax: 331 47 30 01 89
flancellotti@defcommunication.com

GREECE
Mr. Walid Elias str lefktrwn 2-4,
Zip 11527 Goudi, Athens, GREECE.
Tel/Fax: 301 778 7788
Email: eliaadj@gmail.com

USA
Scott Chase
13605 Sherwood Forest Drive,
Silver Spring, Maryland 20904-1134 USA
Tel: 301/529-9809 (cell)
301/879-1613 (office)
Email:  scottchase@verizon.net

ITALY & SWITZERLAND
Ediconsult Internazionale Srl ,
Piazza Fontane Marose 3 16123
Genoa, ITALY
Tel: 39 010 583 684
Fax: 39 010 566 578
Email: genova@ediconsult.com

SCANDINAVIA, NETHERLANDS
& SOUTH AFRICA
Tel: +44 (0) 20 8144 5934
Mobile: +44 (0) 7827 297465
Fax: +44 (0) 870 912 9466
tony.kingham@worldsecurity-index.com

OTHER COUNTRIES
See Contact PR, London.

BEIRUT (Main Office)
Dar Assayad - P.O.Box 1038 -
Hazmieh, Beirut - Lebanon
Tel: (00961) 5 456374 /6, 457261
Fax: (00961) 5 452700,
(00961) 5 457260/ 5
office@contactpr.net

LONDON
CContact Pr & Mgt Ltd
Unit 3.1F, Union Court
20 Union Road
London SW4 6JP, UK
Tel: +44 (0)20 7582 2220
Email: office@contactpr.net

RIYADH
Mr. Mohammed  Ghebris
P.O.Box 17313 Riyadh,
11484, Saudi Arabia
Tel: (009661) 2197060- Fax:
(009661) 2190190
E-Mail: darassayad@gmail.com

DUBAI
Sheikha Noora Tower, Office 308,
TECOM
P.O. Box 4962 - Dubai UAE
Tel: +971 4 4542959
 Fax: +971 4 4542935
advertisingdept@darassayad.ae

ABU DHABI
P.O.Box 43432, Abdallah Soweidi Bldg.,
Al Esteklal St., next to Park Al
Turass, - Abu Dhabi - UAE
Tel: (00971) 2 6333554- Fax:
(00971) 2 6330429

CAIRO
Dar Assayad - 2 Talat Harb St.
Cairo Egypt
Tel: +202 2 5789705
Fax: +202 2 5757462
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ASSAYADASSAYADASSAYADASSAYADASSAYAD
The Magazine Arabs TrustThe Magazine Arabs TrustThe Magazine Arabs TrustThe Magazine Arabs TrustThe Magazine Arabs Trust

Even though it might sell, hearsay is not our business.

Sticking to the hard facts is the reason people have been reading Assayad for over 73 years.
Furthermore, in the turbulent Middle East, Assayad is respected throughout the Arab world for its
objective reporting and thorough analysis. Our politics, which have never changed, are about
journalism and facts. Moreover, Assayad was the first newsweekly that had a pan-Arab audience.
Today, we inform and entertain weekly more than 375.000 Arabs from the Gulf, the Levant and
North Africa.

Based in Beirut, Assayad has offices and correspondents in Riyadh, Abu Dhabi, Dubai, Cairo,
Damascus, Amman, London, and Paris.

Our editorial focuses on Arabic and International   political, social, and economic news. We
also have extensive coverage on the arts, entertainment, and lifestyle trends, (cars, yachts, planes,
fashion, etc.).

Assayad is the flagship magazine of Dar Assayad, one the largest publishers in the Arab world.

Said Freiha first published Assayad in 1943, making it a key player in the struggle for Lebanon‘s
independence.

Its success stemmed from the free and satirical prose and the political and social cartoons that
filled the magazine. This searching spirit is very much alive today in the magazine.

Over the years, Assayad became a school for the new generation of post-independence
Lebanese and Arab journalists, and started playing an ever important role on the Arab political
scene.

 Moustapha Ameen, Nizar Kabbani, (poet), Selim El Laouzi, Amin Malouf, Melhem Karam, Said
Akl, (poet), Nabil Khoury (Al Mostaqbal), Hisham Abu Zahr, Talal Salman, (As Safir), and many great
writers and journalists contributed to Assayad before they established their own line of business.

Today a young and energetic team of writers edit Assayad, including Raouf Chahouri, who
made Al Qabas the most successful Kuwaiti newpaper, Rafic Khoury, the renowned Lebanese
columnist and political thinker, George Trad, prominent literary critic and essayist, Oulfat Katamesh,
the veteran Egyptian political correspondent, Lima Nabil, an energetic Jordanian reporter, and
many other distinguished Arab journalists.

The first priority for Assayad editors is quality news-stories that are based on facts and not on
rumors. News that are based on facts that are enticing, entertaining, enriching and well written.

Assayad has never compromised with these essentials for a short-term gain in circulation. Assayad
is read by Arabs all over the world. As priority, the GCC market comes in terms of sale, followed by
the Levant, North Africa, and the rest of the world.

The GCC is still by far the most important market in the Arab world, and Assayad which provide
advertisers with a wide and efficient coverage has a foothold in that market that very few pan-
Arab publications can vouch for.

The quality of both our readers and editorial content makes Assayad attractive to advertisers,
who wish to associate their products with reliability, excellence, tradition and success.

Assayad provides marketers with an unmatched opportunity to gain distinguished exposure.
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A school for the new generation of post-
independence Lebanese and Arab journalistsASSAYAD
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Assayad is one of the most influential news magazines in the Arab World.

Every week, Assayad brings to its readers throughout the world, news, analysis,

editorials, and scoops.

Journalistic excellence is what Assayad editors strive for. With a vast network of

correspondents covering world events, and some of the best writers in th Arab world,

Assayad is a leader among weeklies.

Week 1

January
February
March
April
May
June
July
August
September
October
November
December

Week 4Week 2

Kuwait

Lebanon / Tourism

KSA / Regions

Oman

KSA / Economy

Jordan

Lifestyle

Geneva

Bahrain

Paris

Tunisia

Clubs of London

Lebanon/ Economy

    Clubs of London

Cars

U.A.E

Proposed Supplements Schedule for 2016Proposed Supplements Schedule for 2016Proposed Supplements Schedule for 2016Proposed Supplements Schedule for 2016Proposed Supplements Schedule for 2016

Week 3
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Advertising Rates in US DollarsAdvertising Rates in US DollarsAdvertising Rates in US DollarsAdvertising Rates in US DollarsAdvertising Rates in US Dollars

13,200
6,600
5,900
5,800

12,700
12,400
6,300
5,900
3,650

4,100

3,350
6,900
6,700
2,250
1,775
1,275

13,000
6,500
5,800
5,700

12,500
12,200
6,200
5,800
3,600

4,000

3,300
6,800
6,600
2,200
1,750
1,250

13,400
6,700
6,000
5,900

12,900
12,600
6,400
6,000
3,700

4,200

3,400
7,000
6,800
2,300
1,800
1,300

FULL COLOUR
OBC
IFC
IBC
PAGE
Centre Double Page
Double Page
Half Centre Double Page
Half Double Page
Half Page

TWO COLOUR
Page

BLACK & WHITE
Page
Centre Double Page
Double Page
Half Page
One Third Page
Quater Page

PRICES OF ALL OTHER DIMENSIONS ARE SUBJECT TO PRIOR AGREEMENT

25+12 - 241 - 11

EGYPT

Split Run Rates (In USD)Split Run Rates (In USD)Split Run Rates (In USD)Split Run Rates (In USD)Split Run Rates (In USD)
LEBANONLEVANTGCC

Page
Central Double Page
Double Page
Half Central Double Page
Half Double Page
half Page
Page Two Colors
B&W Page

1,200
2,700
2,100
1,500
1,500

900
1,050
1,000

1,500
3,100
2,700
2,000
1,600
1,100
1,300
1,200

2,500
5,200
4,800
3,000
2,700
1,500
2,400
2,200

3,500
7,300
6,900
4,000
3,700
2,000
3,200
3,100

PRICES OF ALL OTHER DIMENSIONS ARE SUBJECT TO PRIOR AGREEMENT

Print size: 224mm x 296mm

Trim size: 230mm x 302mm

Bleed or page size: 236mm x 308mm

Printing: Rotative on glossy paper

Closing dates: 25 days before issue date

Mechanical RequirementsMechanical RequirementsMechanical RequirementsMechanical RequirementsMechanical Requirements Cancellations:Two months for inside pages, 6
months for cover.

Screen: 133 inches for full colour and 110/
inch for black and white.

Inking sequence and ink density weight of
paper:
54gm for inside pages and 80gm for covers

FREQUENCY OF INSERTIONS
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Readership ProfileReadership ProfileReadership ProfileReadership ProfileReadership Profile

By Sex By Age Group By Social Class By Education

Male

Female

15-24 Years

25-39

40 Years & above

A

B+

C

D

Elementary

Secondary

University

68%

32%

38%

49%

13%

45%

40%

12%

  3%

4%

48%

48%

COUNTRY

Saudi Arabia
Kuwait
UAE
Bahrain
Qatar
Oman
Yemen
Sub Total

Lebanon
Syria
Iraq
Jordan
Sub Total

Egypt
Sudan
Morocco
Algeria
Tunisia
Libya
Sub Total

Western Europe
USA & Australia
Central Africa
Sub Total

Grand Total Net Monthly Sales

CirculationCirculationCirculationCirculationCirculation
% OF TOTAL

49.5%

28.9%

13.25%

9.16%

100%

COPIES

19884
4072
4928
2986
2186
2010
1395

37461

15016
 -

1352
4998

21366

3705
982

1699
1312
1890
602

10190

3507
2076
1382
6965

75982

Source: DAS Reasearch Dept.
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Algeria   Bahrain   Egypt   Iraq   Jordan   Kuwait  Lebanon   Libya   Morocco

Oman   Qatar   Saudi Arabia   Sudan   Syria   Tunisia  UAE   Yemen

First class and club class passengers on leading airlines in the Arab world now

receive complimentary in-flight copies of Assayad, the most distinguished illustrated news

weekly magazine in the Middle East.

ASSAYAD at 36,000 feet

Emirates

Singapoor
Airlines

Kuwait Airways

Egypt Air

Jordanian
Airlines

Etihad Air
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ACHABAKAACHABAKAACHABAKAACHABAKAACHABAKA
Desirable, Elegant and WittyDesirable, Elegant and WittyDesirable, Elegant and WittyDesirable, Elegant and WittyDesirable, Elegant and Witty
Energic, sensational, and vibrating with attraction and elegance, Achabaka caters for a

trendy and affluent readership throughout the Arab world.

Backed by Dar Assayad’s 73 years journalistic experience, a young, aggressive and

talented team of editors, reporters and layout artists, have been working for a year to

refashion the best selling magazine in the Arab world.

Achabaka‘s editorial style and layout are designed to strengthen its entertainment value to

readers. Indeed, added to the famed Achabaka columns are an extended section on the

private lives of Arab and international celebrities, gossip columns, beauty, style and fitness

pages, a new and improved agony aunt column, more social scene pages, and weekly

serialized stories and biographies.

Achabaka is determined to extend its lead among publications in the Arab world by

providing its readers with an unrivalled quality of writing and a moving yet peaceful visual

experience.

Since its inception in 1956, Achabaka has remained the leading and most audacious Arab

magazine. Its success stems from its power to adapt itself to successive generations of

readers, who have always chosen it as a guide to their tastes in music and entertainment.

Achabaka is a rewarding platform for advertisers who not only wish to grab the attention of

a large and affluent number of readers in the Middle East, but who also want to inspire their

tastes, hearts and minds.
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Energic, sensational,
and vibrating with
attraction and elegance

ACHABAKA
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ReadershipReadershipReadershipReadershipReadership
 Achabaka sells an average of 124,742 copies every week and with 75% of its readership under 34 years,
enjoys a trendy and affluent readership throughout the Arab world. It is a rewarding and successful platform
for advertisers to grab attention and inspire.

58%

42%

42%

5%

38%
20% 5%

35%

15%
40%

SexSexSexSexSex
Male 42%
Female 58%

Readership ProfileReadership ProfileReadership ProfileReadership ProfileReadership Profile
Social classSocial classSocial classSocial classSocial class
High 38%
Medium High 42%
Medium Low 15%
Low 5%

Age GroupAge GroupAge GroupAge GroupAge Group
15-24 years 40%
25-34 years 35%
35-44 years 20%
45 years and above 5%

ACHABAKA IS ALSO IN

1ST & CLUB CLASS ON

BOARD OF MANY ARAB

AIRLINES & IN 5 STARS

M.E. HOTELS TOO

Emirates

Kuwait
Airways

Egypt Air

Jordanian
Airlines Etihad Air

Circulation 2015Circulation 2015Circulation 2015Circulation 2015Circulation 2015
KUWAIT 6018
UAE 9092
BAHRAIN 3954
QATAR 3915
OMAN 3262
YEMEN 2629
IRAQ 5840
SUB TOTALSUB TOTALSUB TOTALSUB TOTALSUB TOTAL 3471034710347103471034710

LEBANON 35915
SYRIA -
JORDAN 7098
Sub TOTALSub TOTALSub TOTALSub TOTALSub TOTAL 4301343013430134301343013
EGYPT 6600
OTHER ARAB COUNTRIES 31605
EUROPE & R o W 8814
SUB TOTALSUB TOTALSUB TOTALSUB TOTALSUB TOTAL 4701947019470194701947019
AVERAGE WEEKLY SALES TOTALAVERAGE WEEKLY SALES TOTALAVERAGE WEEKLY SALES TOTALAVERAGE WEEKLY SALES TOTALAVERAGE WEEKLY SALES TOTAL 124742124742124742124742124742
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Arab and International celebrities, films, music, performing arts .................. 50%

Activities on the socio-cultural circuit and topics of general interest ........... 30%

Entertainment features ....................................................................................... 20%

January ............. New Year’s Nights

February ...........................Valentine

March ........................ Mother’s Day

April .................................Weddings

May.................... Beauty & summer

.............................................. fashion

June ...............Summer Accessories

July ............................... Luxury issue

August .......................... Jewellery &

........................................... Watches

September ................... Ideal Home

October ................... Back to fitness

November .......... Beauty & Fashion

December ........ Xmas special issue

Editorial ProfileEditorial ProfileEditorial ProfileEditorial ProfileEditorial Profile

ProposedProposedProposedProposedProposed
Editorial programmeEditorial programmeEditorial programmeEditorial programmeEditorial programme

Placing an advert in Achabaka is one of the best investments
advertisers can make. It is one of the most cost effective medium
around, competing with TV and newspapers.
Lebanon: page 4 colors 1500 US Dollars
= 359,150 readers x 1000 = 4.17 US$
Best TV time table = 5 US Dollars
Any other Lebanese publication = Between 30 & 300 US Dollars
Lebanon (+) Arab Countries: 4400 US Dollars
= 100 000 readers x 1000 = 6.28 USDollars

COST PER THOUSAND:COST PER THOUSAND:COST PER THOUSAND:COST PER THOUSAND:COST PER THOUSAND:

PERFORMANCEPERFORMANCEPERFORMANCEPERFORMANCEPERFORMANCE

AND MARKET STUDY:AND MARKET STUDY:AND MARKET STUDY:AND MARKET STUDY:AND MARKET STUDY:
For more than 19 years all market

studies show that the number of

readers of Achabaka are more than

the number of readers of any major

Lebanese weekly.

WEEKLY AVERAGE DISTRIBUTION IN

LEBANON: 35,915 COPIES

AVERAGE NUMBER OF READERS

IN LEBANON: 359,150
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Some of our Advertisers
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Advertising Rates in US Dollars

3500
1950
1650
1450
3100
2900

950
1650

650

3400
1900
1600
1400
3000
2800

900
1600

600

3600
2000
1700
1500
3200
3000
1000
1700

700

FULL COLOUR
Back Cover
Inside Front Cover
Inside Back Cover
Page
Central Double Page
Double Page
Half Page
Double Half Page
Qaurter Page

Special Operation
Gate Fold
Ribbon
Upper/Lower Panel

7400
-

650

7300
-

600

7500
2500

700

4700
3200
2900
2200

4500
3100
2800
2100

FULL COLOUR
Back Cover
Inside Front Cover
Inside Back Cover
Page

LEBANON-SYRIA-JORDAN in US Dollars

11500
7800
6800
4700

10500
9300

11000
7600
6600
4600

10000
9000

12000
8000
7000
4800

11000
9600

FULL COLOUR
Back Cover
Inside Front Cover
Inside Back Cover
Page
Central Double Page
Double Page

Pan-Arab Advertising rates in US Dollars

Special Operation
Gate Fold
Ribbon
Upper/Lower Panel

15500
-

1450

15000
-

1400

16000
5000
1500

TWO COLORS
Page 5100

5000
5200

FREQUENCY OF INSERTIONS / LEBANON 1-5 11+6-10

11-241-10

11+6-101-5

Printing: Rotary web offset on glossy paper.

Binding: Saddle Stitch

Screen: Full colour 133, mono or two colour 110.

Copy dates: 30 days prior to publication date.

Technical SpecificationsTechnical SpecificationsTechnical SpecificationsTechnical SpecificationsTechnical Specifications
Cancellations: 2 months notice.

Translation: If required, advertising text will be
translated into Arabic free of charge.

Format: EPS, JPEG, PDF, TIFF.

Half double Page Spread
A. 140 mm 420 mm
B. 135 mm 410 mm

BA
Double Page Spread Bleed
A. 285 mm 420 mm
B. 275 mm 410 mm
C. 255 mm 390 mm

A

C

B

Half Page Horizontal

A. 140 mm 215 mm
B. 135 mm 205 mm

A

B

Half Page Vertical

A. 285 mm 105 mm
B. 275 mm 100mm

BA

Full Page - Bleed

A. 285 mm 215 mm
B. 275 mm 205 mm
C. 255 mm 185 mm

A B C

A = Bleed Size
B = Trim Size
C = Type Area
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Al Anwar aims at excellence in delivering the news and information it publishes, and engages in
responsible editorials that address the minds of its readers. It focuses on the long-term stability and prosperity
of Lebanon.

Founded in 1959, Al Anwar is one of the leading newspapers in Lebanon. It is owned by Dar Assayad,
the dominant Arab publishing group.

A highly talented team of editors, reporters and photographers race against time every day of the
week to bring about a newspaper that is the embodiment of objectivity and reliability.

Many Al Anwar reporters, editorialists and photographers won major journalistic prizes throughout the
years. Among the prizes in the last decade were the UNESCO Prize for Social Reporting and Columbia
University’s James Wechsler Award for Best International Reporting.

Al Anwar is an integral part of the fabric of Lebanese society. This is reflected in its strong local news
and sports coverage, while retaining a healthy commitment to Arab and international events.

Moreover, Al Anwar does not overlook nor does it pander to any section of the community. While
proud of its links with Arab and Lebanese history, Al Anwar welcomes and embraces change and
challenge.

With Al Anwar political and economic news come first. Rafic Khoury, one of the leading columnists in
the Arab world, is Al Anwar’s Editor in Chief and writes daily on its first page.

Fouad Daaboul, the managing editor, is also renowned for his Monday inside stories on Lebanon’s
political intrigues.

Moreover, Al Anwar’s sports pages are the most comprehensive and up-to-date, its attractive society
page and stimulating last page have a high entertainment value to readers.

The Sunday edition of Al Anwar is unique for its mix of political news, feature stories, colored lifestyle
entertainment sections and its strengthened sports pages. It has more than first-rate coverage of local
and international news.

AL ANWARAL ANWARAL ANWARAL ANWARAL ANWAR
“Give light and people will find their own way”“Give light and people will find their own way”“Give light and people will find their own way”“Give light and people will find their own way”“Give light and people will find their own way”

Every morning, Al Anwar is distributed in the rooms of these fine hotelsEvery morning, Al Anwar is distributed in the rooms of these fine hotelsEvery morning, Al Anwar is distributed in the rooms of these fine hotelsEvery morning, Al Anwar is distributed in the rooms of these fine hotelsEvery morning, Al Anwar is distributed in the rooms of these fine hotels

30



Circulation 2015Circulation 2015Circulation 2015Circulation 2015Circulation 2015
Lebanon ................................................... 25001
SAUDI ARABIA ............................................. 2552
KUWAIT ........................................................ 1964
UAE .............................................................. 2116
BAHRAIN...................................................... 1147
QATAR.......................................................... 1024
OMAN ........................................................... 458
Other Arab Countries .............................. 10796
Europe & R o W .......................................... 6219

Average net daily sales ......................... 51277

Tech SpecsTech SpecsTech SpecsTech SpecsTech Specs
Type area Page:

535mm (h) x 315mm (w)

No of columns:

8 (35 mm each)

Copy date:

15days before issue date

Formats:

JPEG, TIFF, PDF

ReadershipReadershipReadershipReadershipReadership
Al Anwar provides credibility with

strength in numbers with its

readership 100,000 during the week.

The depth of resources available

help advertisers reach their target

market as Al Anwar delivers

customers with cost efficiencies that

no other media platform can

match.

Specifications

Height X Width:35cm X 25 cm
Quality: Glossy, Saddle Stitch
Grams: 90 grams
Full Colored
Number of Pages: multiples of 8
Reprints: available at request
All supplements are distributed with the full
run of Al Anwar

THE GLOSSY SUPPLEMENTSTHE GLOSSY SUPPLEMENTSTHE GLOSSY SUPPLEMENTSTHE GLOSSY SUPPLEMENTSTHE GLOSSY SUPPLEMENTS
Al Anwar publishes a variety of glossy supplements throughout the year, supplying readers with valuable

and well laid-out content, and advertisers with a luxurious visual environment.
Al Anwar also publishes tailor-made and client-specific glossy tabloids.

MECHANICAL REQUIREMENTS
MATERIAL REQUIRED:  Films in Positive
Transparencies
NO. OF COLUMNS PER PAGE:  8 columns
each 4 cms.
PRINTED:  7 days a week in Arabic
TRIM SIZE OF A PAGE:     58cms. Height
                                         38cms. Width
TYPE AREA OF A PAGE:  53.5cms.Height
                                          35.5cms.Width
NO. OF PAGES DAILY:  20 pages
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FIRST PAGE                           Upper ear panel 5,5 cm X 2 col ................................................................... 300
                                              Lower ear panel 5,5 cm X 2 col ................................................................... 250
                                              Double ear panel 11,5 cm X 2 col. or 5,5cm X 4 col ................................. 450
                                              Triple ear panel17,5 cm X 2 col.or 5,5cm X 6 col ....................................... 600

SECOND & THIRD Cm Column ...................................................................................................... 17
PAGE One full page .............................................................................................. 6,800

Half page..................................................................................................... 3,400
Quarter Page .............................................................................................. 1,700

FOURTH & Cm column....................................................................................................... 16
FIFTH  PAGE One Full Page.............................................................................................. 6,400

Half Page ..................................................................................................... 3,200
Quarter Page .............................................................................................. 1,600

BUSINESS PAGES Cm Column ...................................................................................................... 13

OTHER PAGES Cm Column ...................................................................................................... 12
Full Page ...................................................................................................... 4,800
Half Page ..................................................................................................... 2,400
Quarter Page .............................................................................................. 1,200

LAST PAGE Cm Column ...................................................................................................... 18
Full Page ...................................................................................................... 7,200
Half Page ..................................................................................................... 3,600
Quarter Page .............................................................................................. 1,800

CLASSIFIED ADS With Borders .................................................................................................... $10
Minimum of 4 lines ..............................................................................Lbp10,000
Each additional line ............................................................................ Lbp3,000
Full Page ..................................................................................................... $4000
Half Page .................................................................................................... $2000
Quarter Page ............................................................................................. $1000

OBITUARIES With Borders .................................................................................................... $10
Minimum of 10 lines ....................................................................................... $30
Each additional line ........................................................................................ $3
With Pictures ................................................................................................... $30
Weekly and Other Supplements .................................................................. $10
Full page .................................................................................................... $4,000
Half page................................................................................................... $2,000
Quarter Page ............................................................................................ $1,000

Advertising Rates 2016  in US DollarsAdvertising Rates 2016  in US DollarsAdvertising Rates 2016  in US DollarsAdvertising Rates 2016  in US DollarsAdvertising Rates 2016  in US Dollars

AL ANWAR IS ALSO IN 1ST &AL ANWAR IS ALSO IN 1ST &AL ANWAR IS ALSO IN 1ST &AL ANWAR IS ALSO IN 1ST &AL ANWAR IS ALSO IN 1ST &
CLUB CLASS ON BOARD OFCLUB CLASS ON BOARD OFCLUB CLASS ON BOARD OFCLUB CLASS ON BOARD OFCLUB CLASS ON BOARD OF
MANY ARAB AIRLINES & IN 5MANY ARAB AIRLINES & IN 5MANY ARAB AIRLINES & IN 5MANY ARAB AIRLINES & IN 5MANY ARAB AIRLINES & IN 5

STARS M.E. HOTELS TOOSTARS M.E. HOTELS TOOSTARS M.E. HOTELS TOOSTARS M.E. HOTELS TOOSTARS M.E. HOTELS TOO

Emirates

Kuwait
Airways

Egypt Air

Jordanian
Airlines

One colour: add 25% / Full colour: add 50%                    Prices do not include V.A.T.

Etihad Air
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www.alanwar.com
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Banner Advertising Rates

Cost per Thousand Random Page Views:  $35

The News sectionThe News sectionThe News sectionThe News sectionThe News section

- Lebanese News
- Arab News
- World News
- Business News
- Technology News
- Art & Entertainment News
- Health & Sciences News

- Sports News
- Special Features
- Editorials
- Cartoons
- People
- Crossword Puzzles
- Archives

Alanwar.com is a leading information and service source
for Lebanese and Arabs at home and abroad. Not only
does Alanwar.com fulfill the information needs of its
visitors throughout the day, but Alanwar.com also involves
its users with one another and with the site. Thus
Alanwar.com is a global interactive Internet community
site for Lebanese and Arabs.

alanwar.comalanwar.comalanwar.comalanwar.comalanwar.com
Serving Lebanese & Arab Communities GloballyServing Lebanese & Arab Communities GloballyServing Lebanese & Arab Communities GloballyServing Lebanese & Arab Communities GloballyServing Lebanese & Arab Communities Globally

Alanwar.com is both rich in content and interactivity.
Not only are all the newspaper's news, views, and reviews
published, but content is updated throughout the day.

Alanwar.com is also a name Lebanese and Arabs trust,
because Al Anwar has been both read and respected
internationally by Lebanese and Arabs for more than 44
years.

Audience and UsageAudience and UsageAudience and UsageAudience and UsageAudience and Usage Usage (Average 2015)Usage (Average 2015)Usage (Average 2015)Usage (Average 2015)Usage (Average 2015)

U.S. & Canada
GCC
Europe
Australia
Lebanon

Region 1.1 million hits per month
63,010 visitors per month
441,070 page views per month
Users spent an average of 16 minutes on the site
15.000 page views per day.
10.000 unique visitors per day
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51 percent
20 percent
8  percent
6   percent
15 percent

Audience
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Banner 360 x 58 pixels: Maximum 12K, GIF animated or JPEG

Banner 115 x 60 pixels: Maximum 7K, GIF animated or JPEG

Banner 145 x 60 pixels: Maximum 7K, GIF animated or JPEG

Button Banner 115 x 31 pixels: Maximum 7K, GIF animated or JPEG

Technical SpecificationsTechnical SpecificationsTechnical SpecificationsTechnical SpecificationsTechnical Specifications

For every 50,000 prints 20 percent discount on CPM for a maximum of 50 percent.

Sections
Page One
Lebanese News
Arab News
World News
Business News
Technology News
Art & Entertainment News
Health & Sciences News
Sports News
Special Features
Editorials
Cartoons
People
Crossword Puzzles
Updated News

CPM
$45
$40
$35
$33
$40
$40
$29
$29
$29
$30
$40
$29
$29
$25
$45

Advertising Price per Section
Cost Per Thousand (CPM) Banner Impressions

We will design your banners

for a $40 extra charge

Alanwar.com will supply its advertisers and
sponsors with a detailed traffic report on clicks

and page impressions.

Traffic MonitoringTraffic MonitoringTraffic MonitoringTraffic MonitoringTraffic Monitoring
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Introduction

Since its launch in 1975, AL IDARI, (The Manager), has
established itself as the authoritative voice on business, finance
and management issues in the Arab world.

During the past 41 years, Arab managers in the Gulf region
have progressed into senior positions, replacing expatriates both
in the private and public sectors. These Arab CEOs, CFOs,
managers and decision makers are our readers.

Every month, AL IDARI provides them with accurate and
insightful news and information to make decisions effectively.

Written in Arabic by professional journalists, AL IDARI speaks
the global language of business.

As the importance of Arab managers grew, so has the
number of our  subscribers.

The latest circulation figure for AL IDARI is 42739 copies per month, making it the most
successful Arabic business monthly magazines.

The following pages illustrate what makes AL IDARI successful: up-to-date editorial news
coverage, top quality readership, and most importantly cost effective advertising rates.

Do succeed by getting your message across to the top Arab managers  and
businessmen.

Advertise in AL IDARI!

Editorial Coverage

AL IDARI provides comprehensive coverage of

business and management news both in the Middle

East and around the world. Each month, AL IDARI

reports on events that affect senior Arab managers,

financers and businessmen, focusing on aspects of

industrial, financial and trade developments in the Arab

world. AL IDARI plays a key role in keeping Arab

management informed. In addition to the specialised

subjects in its 2016 editorial program.

AL-IDARI IS ALSO IN 1ST &

CLUB CLASS ON BOARD OF

MANY ARAB AIRLINES

& IN 5 STARS M.E. HOTELS TOO

Emirates

Kuwait
Airways Egypt Air

Jordanian
Airlines

Etihad Air
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Editorial Profile 2016
January
New Arab Financial
Market
Europe Banking
Tourism in UAE

February
Boats and Yachts
Market Cars
Overseas property
investment

March
The Army on Business
Spa & Resorts in the Arab
World
Commercial Real Estate

April
Business Travel
Arab Business Leaders
Profiles
Tourism in the UAE

May
Aviation Travel
The Regional Outdoor
Industry
The Global Market for
Jewelers

June
Financial Market
Small Jets- Charter & Leasing
UAE- Special Report

July
Arab Insurance
International Hotels
Hotel Chains in the Middle
East

August
Arabic Technology
Digital Signage Media

Printing: Rotary web offset on glossy paper.

Binding: Saddle Stitch

Screen: Full colour 133, mono or two colour 110.

Copy dates: 30 days prior to publication date.

Cancellations: 2 months notice.

Technical Specifications
Translation: If required, advertising text will be
translated into Arabic free of charge.

Format: EPS, JPEG, PDF, TIFF.

Application: Quark Xpress, ID, Page Maker, Adobe
Photoshop

Half double Page Spread
A. 140 mm 420 mm
B. 135 mm 410 mm

BA
Double Page Spread Bleed
A. 285 mm 420 mm
B. 275 mm 410 mm
C. 255 mm 390 mm

A

C

B

Half Page Horizontal

A. 140 mm 215 mm
B. 135 mm 205 mm

A

B

Half Page Vertical

A. 285 mm 105 mm
B. 275 mm 100mm

BA

Full Page - Bleed

A. 285 mm 215 mm
B. 275 mm 205 mm
C. 255 mm 185 mm

A B C

A = Bleed Size
B = Trim Size
C = Type Area

September
IT and new Technology
Oil & Gas
Arab Business Aviation

October
Lifestyle of CEO’s
Investment in the Middle East
Lebanon: Special
Supplement

November
UAE property Investment
Business & Executive Travel
Arab Banks

December
Lebanese Business Profile
Financial Market Competition
Commercial Real Estate
UAE National Day Special

39



SAUDI ARABIA ......................... 11998

KUWAIT ..................................... 4345

UAE ............................................ 5916

BAHRAIN ................................... 4012

QATAR ....................................... 2596

OMAN ........................................ 1643

Sub TOTAL .............................. 30510

LEBANON .................................. 4914

SYRIA ............................................... -

IRAQ ............................................ 585

JORDAN .................................... 2028

Sub TOTAL ................................ 7527

EGYPT ....................................... 1580

SUDAN......................................... 340

MOROCCO .................................. 386

ALGERIA...................................... 299

TUNISIA ....................................... 749

LIBYA ........................................... 104

Sub TOTAL ................................ 3458

WESTERN EUROPE ................... 919

USA & AUSTRALIA ...................... 325

SUB TOTAL ............................... 1244

GRAND TOTAL

NET MONTHLY SALES........... 42739

Circulation 2015
GOVERNMENT SECTOR

Ministers & Deputy Ministers 1%

Director General & Assistant DGs 2%

Departmental Heads 3%

Directors Advisors & Engineers 5%

Assistant Directors 7%

Section Managers & Others 2%

TOTAL 20%

PRIVATE SECTOR

Chairmen 4%

Owners 19%

BOD Members & Consultants 6%

Managing Directors & Advisors 18%

Assistant Managing Directors 9%

Directors Advisors & Engineers 12%

Managers 7%

Assistant Managers 5%

TOTAL 80%

GRAND TOTAL 100%

Readership Profile*

60% of readers have average annual
            income exceeding $ 170,000

65% own homes or flats overseas

31% own a motor boat or yacht

90% own two or more cars

81% have travelled by air 3 more than
            time in the last twelve months

54% own their own business

76%   are married with children

92% visit foreign countries on their
            annual holiday

Readership Breakdown*
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2016 Advertising Rates in US$
FREQUENCY OF INSERTIONS 1-3 7-124-6

FULL COLOUR

Front to Back cover gatefolds (2 pages) 14500 14000 13500

Inside Covers: 7900 7700 7500

Outside Back Cover: 11200 10800 10400

Central Double Page Spread: 9400 9100 8800

Double Page Spread: 8500 8200 7900

Full Page: 5500 5300 5100

Half Page: 3500 3400 3300
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Al IDARI: WHERE DISTINGU  ISHE

Some Major Advertisers    in 
Banks

Abu Dhabi Commercial
Bank

Falcon Private Bank

H.S.B.C.

First Gulf Bank

N.B. Abu Dhabi

VISA

Airline Jets

Bahrain International Airport

Gulf Aviation Academy

Etihad Air

Dubai Duty Free

Royal Jet

Xojet

Hotels

Hilton Double Tree

Meydan

Meridien

Sands K.S.A.

Sheraton A.D.

Emirates Palace
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GU  ISHED ENTERPRISES MEET

ers    in AL IDARI During 2015
Comm & Transport

CMN

Du

Etisalat

GE Corp

Daimler Benz

Grandweld Shipyards

Building & Construction

Aabar Properties

Abraj capital

Al Qudra

Emaar Dubai Mall

Mubadala

Waha Capital

Industries

Alba

Batelco

Faqra

RAK

Mubadala

Eastern Company Tobacco
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Arab Defence Journal is the leading Arabic defence magazine of the Arab world.
The magazine has been published monthly since 1976 and with over 29,000 paid
subscribers, is read by Arab government ministers and advisors, as well as the senior
military and police officers throughout the Arab world.

For over 40 years, Arab Defence Journal has been the primary Arabic source of
information on defence matters in the Arab world. Each month, the magazine reports
on news and current affairs from the Middle East and around the world, along with
technical features on aerospace, naval and land systems topics, from the world’s top

defence writers.

Now also online, Arab Defence Journal includes features on C4i, ISR, training & simulation, unmanned systems with the latest modernisation
and upgrade news. The magazine also publishes international defence industry reports and company news.

Arab Defence Journal attends most of the important international defence exhibitions and conferences, reporting on the events for the
magazine. see below for 2016 details.

Letter from the EditorLetter from the EditorLetter from the EditorLetter from the EditorLetter from the Editor

Gen. (R) Nazem El-Khoury
Editor

International Exhibitions in 2016International Exhibitions in 2016International Exhibitions in 2016International Exhibitions in 2016International Exhibitions in 2016
Arab Defence Journal supports, with special issues, previews, reports and supplements, many of the international defence and aerospace

conferences & exhibitions.

The magazine is also an official Media Partner at many of these events with an online marketing platform and bonus distribution of the
magazine to all conference delegates and show visitors.

These include for 2016:  (* = Official Media Partner)

UMEX *: Abu Dhabi (6-8 March)
www.umexabudhabi.ae

DIMDEX *: Qatar (29-31 March)

www.dimdex.com

Counter Terror Expo *: London, UK (19-20 April)

www.counterterrorexpo.com

SOFEX *: Jordan (9 - 12 May)

http://www.sofexjordan.com

Eurosatory *:  France (13 - 17 June)

www.eurosatory.com

Farnborough: UK (11 -17 July)

http://www.farnborough.com

AUSA: USA (3-5 October)

www.ausa.org

Euronaval *: France (17-21 October)

www.euronaval.fr
46



JANUARY:JANUARY:JANUARY:JANUARY:JANUARY:
 UAV developments (RG)

 Naval guns for warships (TR)

 Mobile Ad Hoc Networks for

expeditionary operations ( AW )

FEBRUARYFEBRUARYFEBRUARYFEBRUARYFEBRUARY:::::
 Strategic air lift/tankers  (RG)

 Land attack missiles (TR)

 Future calibers – efforts to replace

5,56mm /7,62mm with 6,5mm /6,8

mmPolymer based ammunition (AW)

MARCHMARCHMARCHMARCHMARCH:::::
 Special forces air support (RG)

 Mini-subs for small navies (TR)

 UMEX Preview

 DIMDEX Preview

APRILAPRILAPRILAPRILAPRIL:::::
 ISTAR and command control platforms

(RG)

 Full motion video systems for defence

(TR)

 CTX Preview

 UMEX Report

MAYMAYMAYMAYMAY:::::
 Virtual reality training and simulation

(RG)

 Patrol craft  developments (TR)

 SOFEX Preview

 Spanish Industry Report

 DIMDEX Report

JUNEJUNEJUNEJUNEJUNE:::::
 Countering the high altitude Nuclear

electromagnetic pulse (HEMP) Threat

(AW)

 Airborne sensors and systems (RG)

 Defensive systems and armour

enhancements for AFV (TR)

 EUROSATORY Preview

 French Industry Report

 CTX Report

JULY:JULY:JULY:JULY:JULY:
 UK aerospace industry/Farnborough

preview (RG)

 Signals intelligence systems (TR)

 Secure Deployed Networks: Providing

capability at reach (AW)

 SOFEX Report

AUGUSTAUGUSTAUGUSTAUGUSTAUGUST:::::
  Helicopter and tilt- wing developments

(RG)

  Earth observation satellite for defence

(TR)

 EUROSATORY Report

SEPTEMBER:SEPTEMBER:SEPTEMBER:SEPTEMBER:SEPTEMBER:
 Farnborough show /news report (RG)

 Maintenance solutions involving

contractors (TR)

 Germany Industry Report

OCTOBER:OCTOBER:OCTOBER:OCTOBER:OCTOBER:
 Coalition operations (RG)

 Defensive systems for helicopters (TR)

 AUSA Preview

 Euronaval Preview

NOVEMBER:NOVEMBER:NOVEMBER:NOVEMBER:NOVEMBER:
 New technologies and defence game-

Changers (RG)

 Counter-mine systems (TR)

  Thermal imaging and image

intensification fusion goggles and sight

(AW)

DECEMBER:DECEMBER:DECEMBER:DECEMBER:DECEMBER:
 Forward air control and air platforms

(RG)

 Attack helicopters sensors (TR)

 Euronaval Show Report

 AUSA Show Report

TR = Tim Ripley
timripley@hotmail.com

RG = Richard Gardner
richard@richardgardnerassociates.com

Arab Defence Journal Editorial Programme 2016Arab Defence Journal Editorial Programme 2016Arab Defence Journal Editorial Programme 2016Arab Defence Journal Editorial Programme 2016Arab Defence Journal Editorial Programme 2016

AW = Andrew White
ajg_white@hotmail.com
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Kuwait National Day: 22 February
UAE Armed Forces Unification Day: 6 May

Special Supplements in 2016Special Supplements in 2016Special Supplements in 2016Special Supplements in 2016Special Supplements in 2016
Saudi Arabia National Day: 23 September
UAE Accession & National Day: 2 December

Special Supplements 2016Special Supplements 2016Special Supplements 2016Special Supplements 2016Special Supplements 2016

Each advertising package includes:Each advertising package includes:Each advertising package includes:Each advertising package includes:Each advertising package includes:
One advertisement

 One congratulations page

 One editorial page

INCLUSIVE COST = €5500

In coordination with the Arab Ministries of Defence and the Arab armed forces, Arab Defence Journal publishes a number of special
supplements commemorating National Days, Armed Forces Days and other special occasions.

These supplements are produced separately and mailed to all subscribers. They are then also printed in the next issue of Arab
Defence Journal.

The editorial highlights the country’s armed forces achievements with reports on their equipment and capabilities, including armaments,
training and organization.

The supplements also include congratulation pages & advertisements from the leading international defence companies.

Advertising in these special supplements offers you a unique opportunity to reach senior defence procurement officials in the MoD.
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FREQUENCY OF INSERTIONS 1-3 7-124-6
FULL COLOUR
Whole Page: €5200 €5050 €4900
Half Page: €3190 €3090 €2990
Quarter Page: €1700 €1670 €1650
Inside Covers: €6280 €6080 €5870
Outside Back Cover: €8340 €8140 €7830
Double Page Spread: €9850 €9600 €9300

TWO COLOURS
Whole Page: €4700 €4550 €4400
Half Page: €2550 €2500 €2450
Double Page Spread: €8900 €8650 €8400

BLACK & WHITE
Whole Page: €3800 €3700 €3600
Half Page: €2100 €2050 €2000
Double Page Spread: €7300 €7050 €6850

Full Page: Type / Trim / Bleed (W x H)

185mm x 255mm / 205mm x 275mm / 215mm x 285mm

Double Page Spread: Type/Trim/Bleed

390mm x 255mm / 410mm x 275mm / 420mm x 285mm

Half Page: Horizontal  / Vertical (W x H)

185mm x 115mm / 80mm x 255mm

Quarter Page: Trim/Type: (W x H)

110mm x 140mm / 90mm x 120mm

Other sizes and online data:

Contact London office or local ADJ representative

Copy Deadline / Publication Date:

15 days prior to publication / 1st week of cover date

Format:

EPS, JPEG, PDF (300 dpi), TIFF

Translation:

If required, advertising text will be translated into Arabic free of charge

Application:

Quark Xpress, In Design, Adobe Photoshop, Adobe Illustrator

Production/Printing/Binding:

Digital/Rotary web offset on glossy paper /Perfect

2016 Advertising Rates in Euros2016 Advertising Rates in Euros2016 Advertising Rates in Euros2016 Advertising Rates in Euros2016 Advertising Rates in Euros

- For website online ad with print ad: +10%                             - Special Position: +10% - Agency Commision: 10%

Technical  SpecificationsTechnical  SpecificationsTechnical  SpecificationsTechnical  SpecificationsTechnical  Specifications

Zone ID:1
Size: 975 x 150 px

Description:

Jpg, Gif, Swf, Script

Zone ID:2,3,4,5,6,7
Size: 256 x any height

between 100 and 670 px

Description:

Jpg, Gif, Swf, Script



Gulf Co-operation Council countries (GCC): Armed ForcesGulf Co-operation Council countries (GCC): Armed ForcesGulf Co-operation Council countries (GCC): Armed ForcesGulf Co-operation Council countries (GCC): Armed ForcesGulf Co-operation Council countries (GCC): Armed Forces

READERSHIP ANALYSIS - 2016READERSHIP ANALYSIS - 2016READERSHIP ANALYSIS - 2016READERSHIP ANALYSIS - 2016READERSHIP ANALYSIS - 2016
Publisher Statement: Based on former ABC AuditPublisher Statement: Based on former ABC AuditPublisher Statement: Based on former ABC AuditPublisher Statement: Based on former ABC AuditPublisher Statement: Based on former ABC Audit

Geographical BreakdownGeographical BreakdownGeographical BreakdownGeographical BreakdownGeographical Breakdown
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Circulation Profile:Circulation Profile:Circulation Profile:Circulation Profile:Circulation Profile:

GCC Countries ARMY NAVY AIR FORCE & PARAMILITARY &
AIR DEFENCE NATIONAL GUARD TOTAL

BAHRAIN 8,500 1,200 1,500 10,160 21,360
KUWAIT 11,000 2,000 2,500 6,600 22,100
OMAN 25,000 4,200 5,000 10,800 45,000
QATAR 8,500 1,800 2,100 5,000 17,400
SAUDI ARABIA 75,000 15,500 24,000 119,00 233,500
UAE 44,000 2,500 4,500 5,500 56,500

Source IISS 2014

A $180 billion dollar market!
Defence expenditure in 2014 : US billions (Source SIPRI 2015)

BAHRAIN $1.4b ALGERIA $11.8b
KUWAIT $5.8b EGYPT $4.9b
OMAN $9.6b JORDAN $1.2b
QATAR $23.9b IRAQ $9.5b
SAUDI ARABIA $80.0b LEBANON $2.1b
UAE $22.7b LIBYA $3.3b
TOTAL $143.4b MOROCCO $4.0b

TUNISIA $0.9b
Total $37.7b

GCC COUNTRIES
BAHRAIN 2,813
KUWAIT 3,021
OMAN 1,759
QATAR 1,971
SAUDI ARABIA 6,518
UAE 3,552
SUB TOTAL 19,634
OTHER ARAB COUNTRIES
ALGERIA 695
EGYPT 2,416
JORDAN 1,457
IRAQ 1,030
LEBANON  1,565
LIBYA  519
MOROCCO  914
TUNISIA 668
YEMEN 178
Overseas Embassies: 358
SUB TOTAL 9,800
TOTAL 29,434

SENIOR OFFICERS:

ARMY &NATIONAL GUARD: 18,860

AIRFORCE & AIR DEFENCE: 5,884

NAVY & COASTGUARD UNITS: 3,826

Ministry of Defence:

DIRECTORS AND DEPT HEADS: 298

DEFENCE ATTACHES:

(Arab Embassies) 265

GOVERNMENT AIDES: 164

BRIGADE STAFF: 137

TOTAL                             29,434
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Arab Defence Journal has identified the need for defence companies to raise their profile in the Middle East, especially with new Arab
customers.

‘Company Profiles’ is a special full colour supplement, designed in an Arabic format, printed and sent to the subscribers of the
magazine.

For less than the cost per page of a 4-colour advertisement, the 4, 8, 12, or 16-page supplement will be written and designed by our
editorial office in co-operation with the company, and then bound into a specified issue of the magazine.

With costs starting at ¤11,000 for a 4-page profile, this includes translation, photos, typesetting, layout and printing, as well as 100 run-
on copies of the supplement for a company’s own use. ‘Company Profiles’ offers a unique and cost effective way of reaching directly the
decision makers and advisors responsible for defence procurement in over 16 Arab countries.

EDITORIAL. Personal interview with company executives as well as a summary of a company’s activities and services. All material
subject to company approval.

COPY DATES: All Camera-ready artwork to be completed by us at least 30 days prior to specified date of publication.

CIRCULATION: All 29,434 subscribers of Arab Defence Journal plus 150 copies to individual Defence ministers and Chiefs of Staff in
each of the Arab countries.

Raise your profile withRaise your profile withRaise your profile withRaise your profile withRaise your profile with

Company ProfilesCompany ProfilesCompany ProfilesCompany ProfilesCompany Profiles

Six good reasons why Arab Defence
Journal  is the top defence
magazine of the Middle East:
1) The only independent monthly Arabic defence magazine.

2) Distributed to subscribers in over 16 Arab countries and foreign
capital cities.

3) Launched in 1976, the most established Arabic defence magazine.

4) Fully paid distribution to over 29,434 subscribers.

5) Published by Dar Assayad, one of the largest Middle East
publishing houses.

6) Internationally renowned top defence writers.

RICHARD GARDNER
AVIATION

NAZEM EL-KHOURY
GENERAL (RET.) -

EDITOR

TIM RIPLEY
DEFENCE SYSTEMS

RATES:

4-page                      €11,000

8-page                      €21,300

12-page                    €27,800

16-page                    €35,200

ANDREW WHITE
SPECIALIST

DEFENCE TOPICS
51
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Why Fairuz?Why Fairuz?Why Fairuz?Why Fairuz?Why Fairuz?

Launched in 1981, FAIRUZ has helped shape the lives of countless educated, affluentArab
women by broadening their horizons, supporting their aspirations and ambitions, and helping
them play their role in modern Arab society more effectively and with greater confidence.

As one of the best selling women’s magazines in the Middle East, FAIRUZ’s editorial covers
fashion, jewellery, perfumes and cosmetics, health,beautyand personalities.

Many international companies recognize the importance of this readership. Top companies
such as:  Adler, Concord Watch, Ebel, Chanel,  Tabbah Jewellery, Bonja,  Damas Jewellery,
Poiray Int’l and other top names in the jewellery, fashion and cosmetic industry advertise
regularly in this upmarket magazine.

After over three full decades, FAIRUZ is still the top women’s glossy magazine in the Middle
East because it has kept pace with the times. Its editorial content is as fresh and exciting as
ever, covering personality profiles, fashion, jewellery, perfumes and cosmetics, health, beauty
and skin care.

From the first year of its publication, FAIRUZ achieved a tremendous circulation success as
it reached all Arab countries without exception, as well as expatriate Arabs throughout the
world.

The latest circulation figures reached 98,790 monthly copies* and with an average of 6
readers per copy*, FAIRUZ reaches over half a million readers making it undisputedly the
market leader in the Arab World.

This success is reflected in the distinguished number and top of the market advertisers of
luxury goods and services who for the past 35 years have used FAIRUZ as the spearhead of
their marketing strategy in the Middle East region.

* 
So

ur
ce

: D
AS

 R
ea

se
ar

ch
 D

ep
t.



55



$16

$14

$12

$10

$8

$6

$4

$2

20102008year

Cost/1000 copies
US

2012

Average circulation 2015Average circulation 2015Average circulation 2015Average circulation 2015Average circulation 2015

Copies Sold

100.000

90.000

80.000

70.000

60.000

50.000

40.000

30.000

20.000

10.000

20122008year 2010

10% Increase in Circulation

2014

GRAND TOTAL OF AVERAGE NET MONTHLY SALES 2014

98790
COPIES

Saudi Arabia 28523
Kuwait 4379
UAE 7744
Bahrain 3476
Qatar 3590
Oman 2899
Subscription GCC 3901
Total GCCTotal GCCTotal GCCTotal GCCTotal GCC 5451254512545125451254512

Lebanon 18525
Syria -
Jordan 4802
Other Arab countries 13306
Europe and R o W 7645
Sub TotalSub TotalSub TotalSub TotalSub Total 4427844278442784427844278

Average circulationAverage circulationAverage circulationAverage circulationAverage circulation 9879098790987909879098790

CirculationCirculationCirculationCirculationCirculation

2014

4.19% Decrease in Cost/1000
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With a monthly circulation of 98,790 an

average of 6 readers per copy*, Fairuz

reaches over 592,740 Arab reader every

month. This ensures that the world’s top

brands use Fairuz as their first choice for

advertising in the Middle East region

Readership ProfileReadership ProfileReadership ProfileReadership ProfileReadership Profile

ReadershipReadershipReadershipReadershipReadership

Age Group

16-24 years        11%
25-29 years        22%
30-34 years        26%
35-39 years        30%
40 years
and above           11%

Sex

Male                15%
Female               85 %

Editorial profileEditorial profileEditorial profileEditorial profileEditorial profile
AN AVERAGE 125 PAGE ISSUE OF FAIRUZ
with 65% editorial to 35% advertising has  the below breakdown
of editorial content

Pages

40

15

10

10

5

2

82 pages

%

49%

18%

12%

12%

6%

3%

100.00%

Fashion

Beauty Care

Jewellery

Health & Diet

Celebrities

Miscellaneous

Total Editorial

7150$ per full colour page

592,740
= US$12.06

Cost per

Thousand readers

Cost EfficiencyCost EfficiencyCost EfficiencyCost EfficiencyCost Efficiency
Based on an average of 6
readers per copy, the number of
monthly readers of FAIRUZ is
around 592,740.
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Printing: Rotary web offset on glossy paper.

Binding: Saddle Stitch

Screen: Full colour 133, mono or two colour 110.

Copy dates: 30 days prior to publication date.

Technical Specifications
Cancellations: 2 months notice.

Translation: If required, advertising text will be
translated into Arabic free of charge.

Format: EPS, JPEG, PDF, TIFF.

20500
15800

8800
7900

17500
14000

7000
4500

11650
5850
3550

8800
4500
2950

20100
15500
8600
7500

17000
13700
6850
4400

11400
5600
3500

8600
4300
2900

20900
16100

9000
8100

18000
14300

7150
4000

11900
6000
3600

9000
4600
3000

FULL COLOUR
Front to Back Cover Gatefold
(2 pages)
Outside Back Cover
Inside Front Cover
Inside Back Cover
Inside Front Cover Spread
Double Page Spread
Inside Page
Half Page

TWO COLOUR
Double Page Spread
Inside Page
Half Page

BLACK & WHITE
Double Page Spread
Inside Page
Half Page

FREQUENCY OF INSERTIONS 1-4 9-125-8

FAIRUZ IS ALSO IN 1ST & CLUB CLASS

ON BOARD OF MANY ARAB AIRLINES

& IN 5 STARS M.E. HOTELS TOO

Emirates

Kuwait
Airways

Egypt Air

Jordanian
Airlines Etihad Air

Advertising Rates in US Dollars

A

B

C

Half Double Page Spread

A. 470mm 155mm

B. 460mm 150mm

C. 400mm 140mm

Half Page - Horizontal

A. 240mm 155mm

B. 230mm 150mm

C. 200mm 140mm

A B C

A

B

C

Double Page Spread

A. 470mm 310mm

B. 460mm 300mm

C. 400mm 280mm

Full Page

A. 240mm 310mm

B. 230mm 300mm

C. 200mm 280mm

A

C

B

A B

Half Page - Vertical

A. 120mm 310mm

B. 115mm 300mm

C. 100mm 280mm

C

A= Bleed Size
B= Trim Size
C= Type Area
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Fairuz
in all key sectors of luxury goods

and services markets is utilised by advertisers

for their mainstream consumer campaigns
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 In the volatile, fast changing, sophisticated and innovation-driven
world of IT, it is imperative for players to stay the course and stay on
top of developments. All bode well for the burgeoning, competitive
Middle East IT sector, which is poised for a major take-off both in
terms of growth and revenues.
Al Computer,  Communications & Electronics (ACCE)  is the
brainchild of a visionary Middle East Publishing Group that holds
the dual distinction of being the oldest and largest Publishing
Company in this region.
ACCE is an upscale, technical publication that reports on the major
developments in the industry and reflects local requirements and
regional aspirations whilst maintaining a global perspective on IT
developments.

Since its inception in 1984, ACCE has repeatedly demonstrated its leadership in the domain of
Arabic IT publications and reinforced its premiership as a reliable medium for its growing professional
readership and companies across the broad spectrum of the regional and international IT industry.
ACCE currently commands an average circulation of 31,841*copies and brings a rich fare of
topical and informative subjects on the IT industry to over 155,000 elite, proficient, specialized
readers from key industrial sectors–commerce, banking, insurance, engineering, energy,
communications and the government from across 17 Pan-Arab countries from Morocco to the
Sultanate of Oman.
The ACCE editorial team is headed by Editor-in-Chief, Antoine Boutros, an acknowledged industry
authority, veteran and Editor par excellence. Specialist writers and experts constitute the editorial
board with a wealth of expertise and experience on all major facets of the IT industry. It stays
focused on innovation, strategies, Internet and e-Commerce among other reader-interest subjects.
Other issues of corporate and general importance are also actively discussed and surveys are
conducted periodically to elicit viewpoints and opinions.
ACCE, now in its 30th year of publication, is your indispensable key to a vast IT market waiting to
be harnessed. It is your vehicle on the highway to success. So join in and be on the pioneering
innovator’s bandwagon and part of a winning story!

A Lucrative US$ 20 Billion Middle East ITA Lucrative US$ 20 Billion Middle East ITA Lucrative US$ 20 Billion Middle East ITA Lucrative US$ 20 Billion Middle East ITA Lucrative US$ 20 Billion Middle East IT
and Communications Market Up for Grabsand Communications Market Up for Grabsand Communications Market Up for Grabsand Communications Market Up for Grabsand Communications Market Up for Grabs
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Circulation 2015 : 31,841
Readership Profile: Computer/ IT professionals, department
managers, industry analysts, programmers, technocrats,
engineers, financial experts, researchers, academics,
top-ranking government and company officials, businessmen
and industrialists.

General Information
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PUBLICATION DATE: Second week of every other month.

PRINTING: Rotary Web offset on glossy paper.

BINDING: Perfect Binding.

SCREEN: Full colour 133, mono or two colour 110.

COPY DATES: 15 days, prior to publication date.

DELIVERY INSTRUCTIONS: Films and/or ready artwork to
be sent to our offices or advertising representatives

LONG-TERM BOOKINGS: Accepted subject to the
advertising rates

applied to the dates of
insertions.

TRANSLATION: If required, advertising text will be
translated into Arabic free of charge.

STORAGE MEDIA:  CD-ROM, Flash Disk, DVD

FORMAT: EPS, JPEG, TIFF

APPLICATIONS: ID, Quark Xpress, Page Maker, Adobe
PhotoShop, Adobe Illustrator.

Advertising Rates in US Dollars

10500

6300

5000

6000

3000

2050

8400

4900

4550

5250

2800

2000

12600

7700

6650

7350

3150

2100

FULL COLOUR

Front to Back Cover Gatefold (2 pages)

Outside Back Cover

Inside Cover

Double Page Spread

Inside Page

Half Page

FREQUENCY OF INSERTIONS 1-4 9-125-8

Half double Page Spread
A. 140 mm 420 mm
B. 135 mm 410 mm

BADouble Page Spread Bleed
A. 285 mm 420 mm
B. 275 mm 410 mm
C. 255 mm 390 mm

A

C

B

Half Page Horizontal

A. 140 mm 215 mm
B. 135 mm 205 mm

A

Half Page Vertical

A. 285 mm 105 mm
B. 275 mm 100mm

BA

Full Page - Bleed

A. 285 mm 215 mm
B. 275 mm 205 mm
C. 255 mm 185 mm

A B C

A = Bleed Size
B = Trim Size
C = Type Area

Mechanical Requirements
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2009 2011 2013 2015

29,854

30,581
31,119

Circulation IncreaseCirculation IncreaseCirculation IncreaseCirculation IncreaseCirculation Increase

AL COMPUTER, COMMUNICATIONS ANDAL COMPUTER, COMMUNICATIONS ANDAL COMPUTER, COMMUNICATIONS ANDAL COMPUTER, COMMUNICATIONS ANDAL COMPUTER, COMMUNICATIONS AND
ELECTRONICS (ACCE)ELECTRONICS (ACCE)ELECTRONICS (ACCE)ELECTRONICS (ACCE)ELECTRONICS (ACCE)
is devoted to the needs of IT Managers,
Financial Directors, Academics,
Departmental Analysts, General Managers
and Proprietors of Businesses in the Middle
East who specify, purchase, use and
maintain computer hardware, software,
electronic equipment and
telecommunications systems.  ACCE is read
by no less than 160,000 decision-makers.

31,841

Readership ProfileReadership ProfileReadership ProfileReadership ProfileReadership Profile
A. Circulation by Job Title

Chairmen/Managing Directors/
Proprietors/Directors/General
Managers 21%
Managers 20%
IT professionals* 35%
Engineers/Scientific Staff 14%
Administrative/Financial Staff 10%

B. Circulation by Industry ProfileB. Circulation by Industry ProfileB. Circulation by Industry ProfileB. Circulation by Industry ProfileB. Circulation by Industry Profile

Administration including military 14%
Banking 10%
Energy (including oil) 10%
Engineering 15%
Agents/Distributors 10%
Construction 05%
Communications 18%
Mining 01%
Universities and Schools 08%
Insurance Companies 05%
Others 04%

(* of which System Analysts, Computer Programmers, Operations
Engineers, Data Processing Managers and Consultants)

Circulation 2015Circulation 2015Circulation 2015Circulation 2015Circulation 2015
SAUDI ARABIA 7812

KUWAIT 3660

UAE 5647

BAHRAIN 2072

QATAR 1948

YEMEN 1805

Sub TOTAL 22944

LEBANON 2907

SYRIA -

IRAQ 700

JORDAN 1114

Sub TOTAL 4721

EGYPT 2508

SUDAN 201

MOROCCO 300

ALGERIA 302

TUNISIA 400

LIBYA 38

Sub TOTAL 3749

EUROPEAN CAPITALS 427

SUB TOTAL 31841
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AL COMPUTER COMMUNICATIONS AND ELECTRONICS (ACCE) is the only Arabic IT

publication compiled by Arab editors, proficient in the Arabic language, directly catering

to a vast IT audience in their native language, directly catering to a vast Arabic audience

in the Arab world. Currently, there is a distinct emphasis on Arabization and localization by

governments and local authorities. As a result, international and regional manufacturers,

developers and exporters of computers, hardware, software, computer programmes,

accessories, communications equipment and ancillary industries will find ACCE to be the

ideal medium to permeate these markets.

Emirates

Singapoor
AirlinesKuwait Airways

Egypt Air

Jordanian
Airlines

Etihad Air

ACCE IS ALSO IN 1ST & CLUB CLASS ON BOARD OF MANY ARAB AIRLINES

In Flight Magazine
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Why AL FARES?Why AL FARES?Why AL FARES?Why AL FARES?Why AL FARES?
Dar Assayad has always firmly believed in evolving with changing times. This principle has kept it at the

helm of the Arab publishing world. One of Dar Assayad’s top-quality publications is Al-Fares magazine - an
Arab monthly male-oriented publication – which has enjoyed over two decades immense regional
recognition.

Success was achieved through hard work and a resolute and professional business partnership between
the reader , the advertiser, and us. We have all contributed in making Al-Fares a profitable venture for all
parties concerned and this trend will continue at the highest levels.

AL Fares professional production team significantly improved the layout, design, picture quality, written
flawless and fascinating editorials. All that combined to create a truly sleek and monthly manly stylish
lifestyle for readers and advertisers.

The under mentioned are sample sections, which formed the basis of Al-Fares new structure:
- Focusing on the Common interests and lifestyle of the young adult Arab male including fashion,

technology, development, and the arts.
- Creating an exclusive section, which spotlights successful and highly creative businessmen revealing

their personalities and the secrets of their success.
- Highlighting a vast diversity of male fashion products, including fragrances, watches, male beauty

enhancers, etc...
- Spotlighting men’s health, new medical innovation, healthy food, and exercise.
- Keeping readers up-to-date with all automotive developments as well as focusing on key international

and regional motor show exhibitions.
- Venturing into the world of privately-owned jets examining why their male owners are passionate about

them.
- Focusing on yachts in general. Including photos and stories about some of the most famous yachts and

their specifications.
- Creating a special section that serves as a portal for international and regional tourism for the businessman

and his family.
All the sections have been well planned and executed to ensure diverse marketing flexibility for advertisers

and top-quality reading for subscribers and clients. These factors make Al-Fares the ideal magazine for ad
placements due to its monthly average circulation of 80695* and its effective umbrella coverage in 18
Arab countries.
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a truly sleek and monthly manly

stylish lifestyle magazine
AL FARES
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20112009year

Cost/1000 copies
US

2013

Average circulation 2015Average circulation 2015Average circulation 2015Average circulation 2015Average circulation 2015
Copies Sold

90.000
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30.000

20.000

10.000

20132009year 2011

Continued high circulation over 2013

2015
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SAUDI ARABIA 23520
KUWAIT 4997
UAE 5918
BAHRAIN 4076
QATAR 3991
OMAN 3091
TOTAL 45593

LEBANON 17111
SYRIA -
JORDAN 4899
OTHER ARAB COUNTRIES 8112
EUROPE & R o W 4980
SUB TOTALSUB TOTALSUB TOTALSUB TOTALSUB TOTAL 3510235102351023510235102
AVERAGE TOTAL CIRCULATIONAVERAGE TOTAL CIRCULATIONAVERAGE TOTAL CIRCULATIONAVERAGE TOTAL CIRCULATIONAVERAGE TOTAL CIRCULATION 8069580695806958069580695

2015

6% Decrease in cost thousand over 2013
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GRAND TOTAL OF AVERAGE NET MONTHLY SALES 2015

80695
COPIES

CirculationCirculationCirculationCirculationCirculation
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Al Fares, with a monthly circulation of

80695 copies , is read by the young and

wealthy men throughout the Arab world.

The editorial mix of fashion, sports, health,

celebrities, yachts and executive jets gives

advertisers a high-class platform for their

products and services.

ReadershipReadershipReadershipReadershipReadership

Age Group

15-19 years         15%
20 -29 years        39%
30-39 years         38%
40 years
and above         10%

Sex

Male                 75 %
Female             25 %

Readership ProfileReadership ProfileReadership ProfileReadership ProfileReadership Profile

Our Readers are

Tomorrow's Leaders
AL FARES is a unique and highly

successful up - market specialised
publication exclusively aimed to

interest the high income Arab
male. With over 100 pages of
sports, fashion, society news,

travel, cars, yachts, executive jets,
real estate, health and much,

much more, AL FARES reflects the
lifestyle of the affluent and

influential Arab man.
AL FARES belongs at the top of

every advertiser’s list.
AL FARES The leading up - market
monthly Pan Arab magazine for

men.
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17700
12000

6650
6000

13100
10700

5600
3550

8800
4550
2800

6350
3450
2175

17400
11700
6500
5800

12600
10500
5500
3500

8600
4500
2750

6200
3400
2150

18000
12300

6800
6200

13600
10900

5700
3600

9000
4600
2850

6500
3500
2200

FULL COLOUR
Front to Back Cover Gatefold
(2 pages)
Outside Back Cover
Inside Front Cover
Inside Back Cover
Inside Front Cover Spread
Double Page Spread
Inside Page
Half Page

TWO COLOUR
Double Page Spread
Inside Page
Half Page

BLACK & WHITE
Double Page Spread
Inside Page
Half Page

FREQUENCY OF INSERTIONS 1-4 9-125-8

AL FARES IS ALSO IN 1ST & CLUB

CLASS ON BOARD OF MANY

ARAB AIRLINES & IN 5 STARS M.E.

HOTELS TOO

Emirates

Kuwait
Airways

Egypt Air

Jordanian
Airlines Etihad Air

Advertising Rates in US DollarsAdvertising Rates in US DollarsAdvertising Rates in US DollarsAdvertising Rates in US DollarsAdvertising Rates in US Dollars

Printing: Rotary web offset on glossy paper.

Binding: Saddle Stitch

Screen: Full colour 133, mono or two colour 110.

Copy dates: 30 days prior to publication date.

Technical SpecificationsTechnical SpecificationsTechnical SpecificationsTechnical SpecificationsTechnical Specifications
Cancellations: 2 months notice.

Translation: If required, advertising text will be
translated into Arabic free of charge.

Format: EPS, JPEG, PDF, TIFF.

A= Bleed Size
B= Trim Size
C= Type Area

A

B

C

Half Double Page Spread

A. 470mm 155mm

B. 460mm 150mm

C. 400mm 140mm

Half Page - Horizontal

A. 240mm 155mm

B. 230mm 150mm

C. 200mm 140mm

A B C

A

B

C

Double Page Spread

A. 470mm 310mm

B. 460mm 300mm

C. 400mm 280mm

Full Page

A. 240mm 310mm

B. 230mm 300mm

C. 200mm 280mm

A

C

B

A B

Half Page - Vertical

A. 120mm 310mm

B. 115mm 300mm

C. 100mm 280mm

C
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1 A readership of over
470,000 per issue.

Distributed in all Arab
countries and to Arabs all
over the world.

Each issue stays on the
market for a full month.

4

5

6

6 reasons why your company
will achieve results
from advertising in Al Fares:

Backed up by Dar Assayad's
73 years experience.

Contains editorial, which
reflects the lifestyle and
interest of the affluent and
influential Arab man.

It is published
in the highest refined
standards that attracted a
wider base of GCC readers




